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# 1l Year in Review

In 2023, The Strong National Museum of Play opened a transformative,
90,000-square-foot expansion—part of the all-new Neighborhood of Play in Rochester, NY. The
expansion includes three major exhibits dedicated to electronic games—ESL Digital Worlds: High Score
and Level Up, and Age of Empires—along with the outdoor Hasbro Game Park and many other new
experiences and programs. Here are some highlights from this monumental year for The Strong!
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museum’s goal of a new record!
143’546 nearly one million

guests by 2026.
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Served more than 100 preschool and pre-K
students in The Strong’s recently renovated
and expanded onsite Woodbury School.

published Nearly 9,000 students were wel-
of the. comed for school lessons, field trips, and
American \ theme days.
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of Play.

sl the Fidelis Care Gallury

OPENED TRAVELING
EXHIBITS including
Black Dolls and

War Toys: Ukraine.
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Generation Two grew from Do ls Ukraine launched, including two in
11 to 22 area classrooms, thestreng [ l honor of Black History Month.
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to more than 500 students.

LEARN HOW YOU CAN CONTRIBUTE TO OUR MISSION Contact Lisa Feinstein at
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Hosted AD
“Gaming for All: =
A Women in Games - C IR
Celebration”

. to recognize the contributions
of under-represented groups .
to the video game industry.

Generated more

than 5 billion media

impressions including
broadcast segments on ABC’s
Good Morning America and
CBS Saturday Morning.

Added hundreds

of items to the museum’s
National Archives of Game

GAME SHQW Show History and opened a
HISTORY display celebrating the late

at The Strong National Museum of Play Bob Barker’s _IOOth b”’thday.

Honored Toy Industry Hall of
Fame inductees: Rose O’Neill
(Kewpie Dolls), David Ring
(Larami Corporation), John

Joined Lloyd Wright (Lincoln Logs),
[ | BI Ronnen Harary, Anton Rabie
oombe
GET IN THE C nngcts and Ben Varadi (Spin Master),
p Mary Couzin (ChiTAG & People
Afree arts & culture app. |{ == Kk of Play), John McLoughlin

(McLoughlin Brothers)

NATIONAL TOY HALL OF
FAME INDUCTEES:

Cabbage Patch Kids, Fisher-Price Corn
Popper, baseball cards, and NERF

WORLD VIDEO GAME
HALL OF FAME INDUCTEES:

Barbie Fashion Designer, Computer
Space, The Last of Us, and Wii Sports

Welcomed
more than
500 students

from the Rochester City School
District to “Get in the Game!”:
a free educational event

d by Take-T =
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kids to careers in the video G th llecti t -
game indlustry. rew the musedm el e then 599,000 objects.
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